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Cementr ic was envisaged as a one-of-  i ts-k ind cement exper ience centre that  creates immersion 
& engagement in a low involvement category l ike cement.  The evolved nature of  cement is 
most ly known to t ransactors/dealers & engineers,  where i t  is  seen as one of  the least  involved 
commodity in the ent i re chain of  bui ld ing mater ia ls mater ia ls for  end consumers.  Understanding 
these things about cement,  the chal lenge was to create a center which can st i l l  exude a 
customer exper ience and engagement for  such a commodity.
 
The space design manifests the ent i re exper ience as i f  i t  is  a construct ion studio or an actual  
construct ion s i te.  The exper ience centre focuses on the physical  at t r ibutes of  cement – Modular /  
Archi tectural  /  Dynamic – Inspired by ‘Stages of  construct ion’ 

The exper ience centre immerses and engages vis i tors wi th i ts discovery,  explore and accompl ish 
zones. Ranging from types of  cement,  cement propert ies,  brand display,  cement appl icat ion,  
consul tat ion and discussion areas spread across the space. 

Detai ls of  communicat ion,  d isplay ,  tact i le and visual  e lements al l  have been kni t ted in a manner 
that  creates cur iosi ty and exci tement among the community who part ic ipate in buying or those 
taking a decis ion about buying cement.
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This centre also helps the f ranchisee /  d istr ibutor in creat ing an aspirat ional  environment to deal  
wi th i ts valued customers as cement is of ten seen in the market in godowns /  sheds, where high 
level  t rading takes place. Hence this becomes an important landmark and a departure point  on 
how a commodity l ike cement could also f ind a place in the whole retai l  ecosystem.

The visual  communicat ion and the engagement process of  the user /  customer f inds an 
interest ing way whether i t ’s  a huge instal lat ion of  a cement construct ing pi l lar  or  scaled down 
miniature model of  under construct ion s i te – of  work in progress,  propert ies of  cement and other 
informat ion which is presented in a very highly v isual  and highly tact i le manner.  The space also 
helps doubl ing up as a place to impart  educat ion,  ta lks and product launches by di fferent cement 
brands to elevate the category.  

Cement brands are highl ighted by tasteful  d isplay of  branded cement bags in a l i festy le fashion 
and hence creat ing a disrupt ion in the ent i re market.  Overal l  mater ia l  and textures have been 
inspired from the propert ies and color of  cement,  i ts  affect  on a construct ion s i te,  the look and 
feel  of  exposed concrete and galvanized metal  is  v i ta l  in creat ing a real  exper ience and not 
something which is superf ic ia l ly  over loaded by any foreign mater ia ls.
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