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JSW Group recent ly entered the paints business in India wi th JSW Paints and unvei led i ts f i rst  and 
one-of- i ts k ind retai l  exper ience centre ‘JSW Paints -  Colourvista Senses’ in Bangalore.  The space 
is def in i te to create a disrupt ion in the organised Indian paint  market.

Paints store are largely an extension of  hardware retai l  wi th high level  of  c lut ter  and pr imari ly 
t ransact ional  in nature,  cater ing to B2B cl ientele.

Designed to inspire the young and urban home owners,  JSW Paints store was conceptual ised to 
have an urban home-l ike look and feel .  Creat ing an unique offer ing in the Indian paints market,  the 
retai l  exper ience centre has been designed to al low customers to v isual ise colour in a home-l ike 
space at  one go. A departure f rom a pi le of  catalogues, the store is refreshingly di fferent where 
customers can exper ience colour on var ious surfaces such as wal ls,  cei l ings,  doors,  windows and 
ki tchen cabinets too.  

Spread across a compact apartment s ize of  space, the store layout metaphor ical ly represents 
core spaces of  a home l ike l iv ing room, k i tchen, bedroom and balcony. Designed on pr inciples of  
User-Centred Design, the approach was led by extensive research and understanding of  Indian 
consumers'  need, mind journey and how they choose paints/colours for  their  homes. 
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The store design is sensi t ive and empathic to consumers need, for  instance, the space offers 
plenty of  seat ing for  fami l ies to discuss their  choice.  Keeping in mind the di fferent l ight ing 
condi t ions of  each home, the store also offers tuneable colour changing l ight  f ix tures (warm to 
whi te)  for  customers to take informed decis ion on how colours behave in di fferent l ight .  

The visual isat ion screens can help home owners t ry var ious opt ions digi ta l ly,  whi le they can also 
touch and feel  paint  f in ishes at  the store.  

Aimed to at t ract  dealers,  the store concept al lows them to be faci l i tators than just  be a stockroom. 
With just  select  curated products on display,  the store is more exper ient ia l  than a typical  paint  
store which is pure t ransact ional  in nature.  The store design is f lexible and scalable to adapt to 
smal ler  and bigger dealer stores.  

What ’s more, the concept also elevates and inspires contractors to take a consul tat ive role,  where 
they can suggest colours,  appl icat ions and f in ishes in a real- t ime sett ing.  Ideated from insights of  
a quintessent ia l  Indian home and i ts needs, JSW Paints Colourvista Senses aspires home owners 
to now ‘Think Beaut i fu l ’ .
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