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Disrupt ing the current Ayurvedic c l in ic system that has grown exponent ia l ly  across the country,  
Nirogstreet – a technology- led Ayurveda doctor plat form, wanted a lateral  take on tradi t ional  
environment seen in th is segment.  FRDC was commissioned to create an impactful  brand 
exper ience for i ts centres that  ref lected f inesse in Ayurveda and abi l i ty  to resonate wi th the modern 
Indian customer.  Nirogstreet Exper ience Centre was designed to be more invi t ing,  welcoming, and 
transparent,  helping vis i tors to shed inhibi t ion in adopt ing Ayurvedic t reatments.  

The two main dr ivers for  the Nirogstreet Exper ience Centre was to elevate B2B exper ience to bui ld 
a strong community of  doctors and create a bef i t t ing Ayurveda exper ience from a branding 
perspect ive.  

The exper ience centre’s concept was inspired by the phi losophy that ‘nature’ is  the or ig in of  a l l  
wel lness & good heal th.  With th is as the under ly ing thought,  the design was shaped up to take on a 
more modern, c lean, straight forward and urban look.

Nirogstreet ’s new exper ience centre in Bangalore creates an impactful  brand presence r ight  f rom 
the store exter ior  at  the street level .  In contrast  to the her i tage bui ld ings on St.  Marks Road, the 
Nirogstreet façade clever ly stands out wi th i ts concrete and exposed br ick f ront  that  is  a lso an ode 
to the iconic yet  t ransformat ive locat ion of  the c i ty.  The brand’s bold s ignage and communicat ion 
grabs the at tent ion of  passers-by and also val idates the offer ing.   
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Stepping inside, the entrance greets v is i tors wi th a 
brand story along with a dedicated herb wal l  holding 
i l luminated planters,  that  creates a sense of  pause 
from the busy street.  Walking through, the v is i tor  
f inds himsel f  in a warm and comfortable area that 
holds a tea bar and tast ing stat ion,  where the 
customer can create their  own blend hence craf t ing a 
sensor ia l  exper ience of  taste and smel l .  This is 
coupled with customer stor ies br ings in a sense of  
t rust  towards the brand & i ts Ayurvedic services.  

NirogStreet is a technology company in the business 
of  Ayurveda, hence technology was integrated in 
areas l ike the wait ing area, sel f -check stat ion that 
holds a BMI machine, heal th quest ionnaire on screen 
and pulse check. The retai l  area holds selected 
products and displayed very di fferent ly f rom other 
Ayurvedic centres.  The sel f -browse area clever ly 
introduces products and their  features,  where the 
wel l - l i t  f ix tures lend a premium look with i ts wood & 
gold prof i les edged with the element of  cane shutters.   
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The zoning was strategical ly created in a way that entrance & in i t ia l  areas catered to quick 
enquires & pharmacy services,  fo l lowed by consul tat ion rooms in the ground level .  Meanwhi le the 
observat ion,  preparat ion & therapy rooms are located on the f i rst  level  that  offers more pr ivacy for  
pat ients undergoing treatment.  

The centre’s design aims to bui ld conf idence & strengthen the bel ief  at  every touch point  of  the 
customer journey, assur ing them of benef ic ia l  resul ts of  ayurvedic remedies.   

At  the same t ime, the brand wanted to standout f rom i ts compet i tors through modern interpretat ion 
of  Ayurvedic environment and equipment.  This is real ised in the environment through the therapy 
room and accompanying bathrooms with a more modern and clean approach, and visual  
communicat ion that is informat ive yet  contemporary looking.    

Mater ia ls such as cement texture,  br ick t i les,  whi te paint  and teak wood f in ish br ing a sense of  
uni formity in design and mood of  the space, whi le select ive use of  brand colour (green) that  t r igger 
brand recal l .  Lush planters placed throughout the exper ience centre acts as a calming element that  
connect back to nature.  

The design ideology of  the space revolves around the fundamental  pr inciples of  Ayurveda, the f ive 
elements of  nature.    
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Here natural  mater ia ls have been used such as 
terracotta t i les and woods. The design is biophi l ic  in 
nature,  where natural  p lants form a part  of  the space 
exper ience.

The approach towards green design is done in a 
contemporary manner rather than tradi t ional  ways. 
Eff ic ient  l ight ing keeps a check on energy 
consumption, whi le natural  l ight  is  harvested through 
the use of  t ransmission glass even in the massage 
therapy rooms. 

The furni ture such as the massage beds are highly 
durable and tradi t ional ,  maintaining a balance an 
urban environment and yet very scient i f ic .

The exper ient ia l  design approach at  Nirogstreet offer  
Ayurvedic services in a never seen before 
environment,  impactful ly resonat ing th is new-age 
wel lness brand and one that can also easi ly adapt to 
other brand centres for  a s ignature Nirogstreet 
exper ience. 


